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AN ENDURING COMMITMENT

It is an exciting time for O-I as we transform for the
future — a future of prosperity where sustainability is front
and center.

It starts with our product. The glass container is the most
sustainable packaging on Earth. It's made from natural

This Update will list metrics of our progress to date and
concrete goals we have set for ourselves. But, perhaps
most importantly, you will see some of the everyday
examples of how we are putting corporate social
responsibility and sustainability into action.

ZHUK ZVKH HZO SPTLZ[VUL HUK YLJQSsakstonySaHauzhard fwazkimgUskilleR fiafispeople

recycled, natural, pure and healthy. It's good for you and
good for the planet.

Every day, we strive to be responsible, safe and active in
the community — it is a core part of who we are. We have
more than 26,000 employees across 23 countries and
we’re still growing. Led by this talent, we’re innovating to
meet our customers’ ever-evolving needs and to build
their brands.

Having a rich and valuable history, our focus is on the
future. We embrace technology as a lever for greater

and innovators, who for more than 115 years have been
creating a better, more exciting future for our stakeholders,
our business and our planet.

O-l is a company dedicated to making what matters and
we look forward to doing even more!

(§ \Q:_\

Andres Lopez
CEO

X\HSP[" HUK L]JPLUJ" >L HYL MVJ\ZLK VU UL~ THYRL[Z

new products and out-of-the-box thinking. We judge
ourselves by our words and actions, but mostly by
our results.

This Corporate Social Responsibility Update provides
important information about where we have been and

where we are headed. You will learn about the sustainability

of glass, what we are doing to reduce our emissions

WYVASL H[ V\Y WSHU[Z HUK OV~ ~L HYL L_WHUKPUN [OL \ZL

of recycled glass in our product. You will learn about our
work to ensure that all our employees remain safe and
engaged, and that they represent the diversity of the world
we serve. You will also learn about our commitment to our
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Finishing each and every day injury and incident free

Open, honest and courageous in creating a better O-I

Collaboration to get further, faster

Always do what'’s right

Always improving

We win when our customers win

Multiple perspectives are better

OUR PROGRESS

O-l is a forward-thinking company, but we hold ourselves
accountable for our past performance. Here’s a snapshot of the results
we achieved (2007-2017) based on O-I's previous sustainability goals.

DEE

ENERGY EMISSION RECYCLED GLASS SAFETY
Reduction in absolute  Reduction in absolute tonnes Global average Improvement in
energy, or a 14% of CQequivalent emissions, for post-consumer Total Recordable
reduction per or a 14% reduction per recycled glass Incident Rate (TRIR)
container packed container packed (cullet) use (2013-2017)

Industry Leadership

As a leader in the packaging industry, O-I also The Australian Packaging Covenant Organization

remains committed to providing leadership and (7*6 PZ H UVU WYVA[ [OH[ OHZ ZL[ H OF
advocacy to several industry associations, including:  the country to use 100 percent recyclable, reusable

or compostable packaging by 2025. O-I is advising

[OLT HZ WHY[ VM [OL NSHZZ NYV\W T OL:
* Food Packaging Forum design the future of glass. We have also opened a

e Container Recycling Institute

« Glass Packaging Institute recycled glass processing facility in Brisbane, which
has diverted more than 175,000 tonnes of material

* ABIVIDRO MYVT SHUKASSZ ZPUJL

* U.S. Glass Recycling Coalition )

-,=, WYVTV[LZ [OL ILULA[Z VM NSHZZ JVU[F

Europe. With O-I's support, FEVE has developed

a public campaign, called Friends of Glass, which

LK\JH[LZ JVUZ\TLYZ HIV\[ [OL Z\Z[HPUHIPS

glass packaging. The campaign has been recognized

* FEVE

Two examples highlight the importance of our
partnerships in educating and promoting glass as the
sustainable packaging choice for today, tomorrow

and in the future. globally with several awards for its social media impact.

*The above results exclude the acquisition of Vitro Food and Beverage.

O-1.COM /6
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OUR GOALS

At O-1, we are focused on the future. Our goals are ambitious, but achievable. The Sustainable Development Goals (SDGs) are a collection of 17 global
goals set by the United Nations in 2015. O-l is focused on six of them as areas

. . . of particular interest for our business and operations.
At O-1, we care about climate change and At O-l, we play an important role in the P P

are working responsibly to do our part. At O-I, safety is priority #1. communities that we serve. Gender Equality

UN: “Ending all forms of discrimination against women and girls is not only a basic
human right, but is also crucial to accelerating sustainable development. It has
been proven time and again, that empowering women and girls has a multiplier
effect, and helps drive up economic growth and development across the board.”

oo GOAL

GOAL

25% reduction in

greenhouse gas
emissions by 2030 (interim target

@ ..
As part of our journey toward zero injuries, we areommitted to

e ® e see tremendous opportunity
e to positively impact the planet

and improve conditions in the communities

where we operate. We will collaborate with

a 35% improvement in O-I's three-year rolling average Total
Recordable Incident Rate (TRIR) by 2025. We continue to enhance face-to-face
JVTT\UPJH[PVU ~P[O ZOVW AVVY LTWSV'LLZ HUK P

of 10% by 2025). This goal exceeds
our expected rate of improvement for
our industry under the Science Based

UN: “A global economy reliant on fossil fuels and the increase of greenhouse
gas emissions is creating drastic changes to our climate system. This is

customers, NGOs, suppliers and local

leaderswith a goal of implementing
Targets Initiative and the Paris Accord. At O-1, people are our competitive advantage . glass container collection programs in
75% or more of the communities we
serve by 2025.

impacting every continent.”

Responsible Consumption and Production

a GOAL
At O-l, glass recycling is essential to our We will continue to foster a culture of employee well-being and an

future sUCCess. UN: “Achieving economic growth and sustainable development requires that

we urgently reduce our ecological footprint by changing the way we produce
and consume goods and resources.”

environment where development opportunities exist for everyone. We are expanding
V\Y LTWSV LL KLILSVWTLU[ WYVNYHTZ ~P[O ZPNUP

e GOAL o o
development and a greater level of diversity. Diversity leads to a broader range

@ Increase the global

- e average of post-consumer
recycled content in our products

to 50% by 2025 (2017 baseline was

of perspectives that yield superior decisions and outcomes. We are focused on
increasing all aspects of diversity across our management team, which
includes taking steps to increase the representation of women in senior
leadership roles (including the top three levels within the organization)
compared to the base of 28% women in 2017.

Climate Action

UN: “There is no country in the world that is not experiencing rst-hand the
drastic effects of climate change. Global warming is causing long-lasting
changes to our climate system, which threatens irreversible consequences if
we do not take action now.”

38%). O-l is taking a tailored approach
to increase recycled content rates across
its enterprise network as rates vary
ZPNUPAJHU[S  I° NLVNYH
already exceeds this goal).

Clean Water and Sanitation

UN: “Safe water and adequate sanitation are indispensable for healthy
ecosystems, reducing poverty, and achieving inclusive growth, social
well-being and sustainable livelihoods.”

Life Below Water

UN: “The world’s oceans — their temperature, chemistry, currents and life —
drive global systems that make the Earth habitable for humankind. How we
manage this vital resource is essential for humanity as a whole, and to counter

balance the effects of climate change.”
7 /Il CORPORATE SOCIAL RESPONSIBILITY UPDATE 2018



WHYGLASS

GLASSTHE MOST

SUSTAINABLE PACKAGE

ON EARTH
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TPSSLUUPH .SHZZ PZ H [Y\Z[LK HUK WYV]LU WHJRHNPU/|
[OL LUJPYVUTLU]
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<= WYV[LIJ[PVU HUK KVLZ UV[ PU[LYHJ[ "P[O [OL IL]LYHNL Wn2017\OH refréshed/itsLICA in compliance with ISO 14044 standards. This LCA used internal and

HEALTH

.SHZZ PZ W\YL HUK PTWLYTLHISL zZV P[ OLSWZ R
O[ PZ LHZ® [V JSLHU Z[LYPSPaL HUK YL \ZL-HSS P
OLHS[O JVUZJPV\Z AVYSK

ENVIRONMENT

.SHZZ PZ THKL MYVT [OYLL UH[\YHS PUNYLKPLU[Z
o[ Pz WLYJLU[ YLI'JSHISL LUKSLZZS® 0U MHJ[
[OL YLJ'JSPUN IPU IHJR [V [OL Z[VYL ZOLSM PU H

EXPERIENCE

.SHZZ JYLH[LZ LTV[PVUHS JVUULJ[PVUZ "P[O [OL
ZLUZVY  L_WLYPLUJL O[ PZ [OL VUS® WHJRHNPUN
[V ZH]L YL\ZL YLW\YWVZL JVSSLJ[ HUK KPZWSH"®

TASTE

.SHZZ PZ HSS HIV\[ [OL [HZ[L I\KZ )LJH\ZL P[ PZ
P[ WYLZLY]LZ HUK WYLZLU[Z [OL AH]VY VM H WYV
>OLU [HZ[L JV\U[Z NSHZZ "PUZ

Cradle to Cradle Certification

;OL *YHKSL [V *YHKSL *LY[PALK- 7YVK\J[Z 7TYVNYHT PZ VUL VM [OL W
WYVK\J[Z HYVV\UK [OL AVYSK HUK HJYVZZ PUK\Z[YPLZ ;OL JLY[PAJHIP
health, material reutilization, water stewardship, renewable energy use and social fairness.

6 0 PZ [OL AYZ[ MVVK HUK ILJLYHNL WHJRHNPUN JVTWHU" [V HJOPL]L
*YHKSL [V *YHKSL 7YVK\J[ :JVYLJHYK >L YLJLP]JLK *YHKSL [V *YHKSL
our operations producing certain container colors in the beer, food, NAB, spirit and wine markets.

external operational data that was considerably more robust than what had been used previously.
The system boundary of the LCA covers the environmental impacts of glass from cradle to gate plus
end-of-life.

The report shows a downward trend in CQ equivalent emissions for all regions since 2010, resulting

in a 24 percent reduction in absolute emissions over the period. This LCA serves as the foundation

MVY PKLU[PM'PUN HKKP[PVUHS Z\Z[HPUHIPSP[" PTWYV]LTLU[Z MVY 6
WVPU[ MVY [OL *YHKSL [V *YHKSL JLY[PAJH[PVU O0U HKKP[PVU [OL 3
calculator tool that provides a comparative analysis of glass to the other packaging substrates, such

HZ 7,; HUK HS\TPU\T ;O0PZ JVTWHYH[P]JL HUHS ZPZ VUJL HNHPU JVUA
containers are the most sustainable package.

Advancing Recycling

In the last three years, O-1 invested approximately $6 million (USD) in glass recycling processing facilities
around the world. We also align with other glass recycling processors through multi-year supply
contracts ensuring there is an end market for curbside glass recycling.

HOW THE PUBLIC
DEFINES SUSTAINABLE
PACKAGING

O-1 asked a randomized sample of the
< : HK\S[ WVW\SH[PVU OV~*
“environmentally friendly packaging.”
Here is what they told us:

YLTPLY zZ\zZ
VU PZ IHZL

CJLY[PAJH]
[LNVYPLZ!

H NVSK EREAUN RECRHILEBHS OLI
*LY[PAJH[PVU H[ ULHYS"® WLYJL

CONTAINING
RECYCLED CONTENT

0»Z VWLYH
“*( KH[H PZ \}

PZ [OL Z[L'
Y[ VM HU 3*

YTZ [OH[ YLMABRBHIBROM[\YUHISL N
RENEWABLE OR PLANT-
BASED MATERIALS

64%

CONTAINING NO OR
LIMITED CHEMICALS
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WHYGLASS

GLASSTHE
DIFFERENTIATOR
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Aunt Jean’s Dairy Travels in Glass

Seventh generation dairy farmers Julian and Cathy Raine were

thrilled to win gold for their Aunt Jean’s Dairy one-litre glass bottle

WHJRHNPUN H[ [OL ;YHUZMVYT ("HYKZ (ZPH 7HJPAJ P
The Raines teamed up with O-I to bring cows’ milk fresh from the

farm to milk lovers across New Zealand. “We believe milk tastes

better in glass, and this bottle gives our customers the ability to

L_WLYPLUJL [OL KP\LYLUJL MVY [OLTZLS]LZ * ZHPK 1)

HUK
PJVUPJ

UOSION Uj SuLeg sujey wopysicd  [Bead

A Clear Message

9LTPUKPUN HSS JVUZ\TLYZ VM [OL LU]JPYVUTLUI[H! t@
the spirit behind the Ecuadorian campaign, “Vidrio 100% Reciclable.”
By adding this unique logo to a number of glass products, the glass

Sustainable Beer
Production in UK

(KUHTZ H IYLALY IHZLK PU :V\[OAV¢
has long been a leader in sustainable beer

production. They wanted to reduce the
environmental footprint of their bottle. O-I's
designers and manufacturing team collaborated ._? ".' 4

with Adnams to produce a lighter weight

embossed branded beer bottle. The O-l team

AHZ HISL [V [HRL N V\ [OL IYHUK ,>£~99}P¥PE‘QG[° in Brazil, O-l join(?d customer§ Hein.eken, Pernoq Ricard
leading bottle, removing 115 tonnes from the and Cia Muller to support Glass is Good, a pioneering program in glass

Glass Is Good

glass waste stream annually. This lighter weight reverse logistics. The program establishes a network between cooperatives,

bottle has now become the standard weight industry and restaurants. Empty glass bottles from restaurants are taken for
for the majority of the 500ml ale beer bottles

produced at O-I's Harlow plant.

separation and delivered to O-I for recycling. As of May 2018, the program
has collected the equivalent of 43 million one-liter bottles.

Latte Tigullio Centro
Latte Rapallo
Latte Tiguillio Centro Latte Rapallo
selected glass as the medium to
celebrate famed artist Emanuele
g}_ Luzzati. This limited edition bottle

' depicts Pulcinella, one of Luzzati's

;
1
{

9 100% RECICLABLE

y

most classic characters and

highlights the pureness and beauty
N
Ho% glass packaging.

choice was distinctive and set apart.

O-1.COM [//12



O-TENVIRONMENTAL IMPAC

MAKE WHAT MATTERS
FOR THE PLANET

6 0 PZ WYV\K VM [OL YVSL AL WSH' PU JYLH[PUN H IL[[LY WSHUL[ [OYV\NO V\Y WYVK\J[Z HUKhe Rackaging eff ackaging
VY L_HTWSL [OL TVYL LIJPLU[ VY TLS[PUN WYVJLZZ [OL SLZZ LULYN "L ULLK [V TLS[ [OlQo-fé€ognizes that if we manufacture the world’s most sustainable packaging, we must also ensure that the glass itself

THILYPHSZ LY~ WLYJLU[ VM YLJ JSLK NSHZZ VY J\SSL[ \ZLK PU WYVK\J[P\VU SLHKZ [V HisAﬂéck\é/glea'éLﬁsﬁinablywhen delivered to our customers. We found several opportunities to meaningfully reduce the
YLK\J[PVU PU JHYIVU LTPZZPVUZ HUK H [OYLL WLYJLU[ YLK\J[PVU PU LULYN" \ZL environmental impact of our packaging in North America in 2017.

Science-Based Targets Initiative

O-l is part of more than 460 global companies that
have committed to set and implement science-based

BY THE

NUMBERS 100%

of the cardboard used

for internal partitioning
of boxes was made
from 100% Uncoated

Recyclable Paperboard

targets for emissions reduction. By committing to
these targets, we are taking a public stand to do our
part in helping achieve the level of decarbonization

0
9 O % 9 8 % ofggriaﬁing

required to maintain a global temperature increase
below 2 degree Celsius from pre-industrial levels
in alignment with the Paris Accord of 2015.

+80%

of the top frames and
pallets were re-used on of pallets composed of recycled
wooden containers were reusable materials

EQUAL TO EQUAL TO EQUAL TO

tier sheets used
were re-used

EQUAL TO

(URB)

EQUAL TO

147,180 36,945 +96,000 25,694 1,261

We have committed to set multiple absolute
emission reduction targets. Short-term targets
look at reductions that we aim to achieve by 2030.
Long-term targets look towards 2050. To achieve

these goals, we are looking to increase the percentage
of renewable energy consumed at our facilities,

PUJYLHZL LULYN" L]JJPLUJ PU VY Cubic yards of land Il space Cubic yards of land Il space Trees saved Cars’ worth of emissions Cars’ worth of emissions
the use of recycled content in our containers and

encourage post-consumer recycling of glass. A N D A N D A N D A N D

We also seek opportunities to make advances in

the transition to a circular economy while constantly 4 7 3 13 1 14 y 74 9 7 2 4

seeking out innovative engineering and market- Olympic-sized swimming Olympic-sized swimming U.S. households’ U.S. households’
based solutions throughout our value chain. pools of saved water pools of saved water energy use energy use

13 // CORPORATE SOCIAL RESPONSIBILITY UPDATE 2018 Q4.CON
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Using an innovative combustion technique, a team at O-I's facility in Gironcourt
was able to reduce its overall emissions by 15-20 percent. The technology has a
low capital cost and can be adapted to existing furnaces. The team worked with
university and research specialists to trial this equipment and received a grant from
the European Union. This technology has been implemented in several other plants
in Europe, contributing to lower emissions.

From January to December 2017, O-I plants in Colombia purchased international

YLULAHISL LULYN® JLY[PAJH[LZ VY 0 9,*Z [V V\ZL[ [OL LTPZZPV
consumption. An I-REC represents proof that the consumed electricity was produced

from renewable energy sources and added to the grid. Thus, it embodies all the

environmental attributes of renewable electricity generation. Through these I-RECs,

[OL MHJPSP[PLZ V\ZL[ [OL LTPZZPVU VM HWWYV_PTHJ[LS" [V

ou 6 0»Z 6YPNNPV O[HS® MHJPSP[" LUNHNLK ~"P[O HU LULYN
company, to reduce its consumption and improve overall costs. After an internal audit,

[OL H\KP[ JVTWHU > WYVWVZLK H U\TILY VM TVKPAJH[PVUZ [V [O
and controls. The plant is executing these changes and, once completed, expects to

save 3.1 percent — 4.0 percent in total plant energy cost, saving money and resources.

CORPORATE SOCIAL RESPONSIBILITY UPDATE 2018
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O-1SAFETY

MAKE WHAT MATTERS
SAFELY

5V[OPUN PZ TVYL PTWVY[HU[ [OHU ZHML[ ([ 6 0 OLHS[O HUK ZHML[ HYL JYP[PJHS JVTWVULU[Z
VM V\Y ZVIJPHS YLZWVUZPIPSP[  JVTTP[TLU[ :OL> HYL JHS\LZ [OH[ HWWS [V HSS LTWSV'LLZ
JVU[YHJ[VYZ HUK ]PZP[VYZ PU V\Y MHJPSP[PLZ

At O-l, safety is a core value and we believe everyone should nish each and every
day injury and incident free.

PROGRESS GOAL

From 2013 to 2017, we improved our As part of our journey toward zero injuries, we areommitted

Total Recordable Incident Rate (TRIR)
by 38 percent.

to a 35 percent improvement in O-I's three-year rolling
average Total Recordable Incident Rate (TRIR) by 2025.

EHS Share Promotes Safety-Conscious O-I Implementation of Enablon Leveraging

To continue building a safety-conscious work environment and remind all employees, Technology

contractors and guests about the importance of environmental health and safety, O-I O-l has invested heavily in software systems that
implemented the practice of “EHS Share.” help us track our work and progress in assuring the

o ) o ) ) health and safety of our employees, customers and
At the beginning of every O-l meeting, one participant takes a few minutes to share a story and call-to-action . .
mmunities. O-1 was recently rec&q_nﬁzed by EME.

. . R co A
HIV\[ [OL WV[LU[PHS ,/: YPZRZ PU V\Y KH® [V KH® VYR )" [HRPUN H ML" lr?(tﬁel'%lygngblgn[éxéé/lle\r{ll' WaJdYOPOLEVOL WVI[LU[PHS

wit ce
risks impacting our daily lives, every part of the O-1 family better understands what we all need to do to ensure . .
forward-looking approach to environmental, health

is inj inci free.
every day is injury and incident free and safety reporting.

17 // CORPORATE SOCIAL RESPONSIBILITY UPDATE 2018 as8.COoON



O-1PEOPLE

MAKE WHAT MATTERS
FOR OUR EMPLOYEES

6 0O LTWSV' LLZ ZOHYL H WHZZPVU MVY NSHZZ >L OH]JL TV HUK
WSHU[Z ZWYLHK HJYVZZ JVAU[YPLZ HUK V\Y JVTWHU HNLV\Z
WLVWSL HJYVZZ HSS YVSLZ HUK SL]LSZ HYL SLHKPUN \Z LNTLU[Z 1
L WHUKPUN V\Y YLHJO HZ "L JOHUNL MVY [OL M\[\YL 3LK LKNL HUK

HTIP[PVU AL HYL PUUV]H[PUN HNHPUZ[ V\Y J\Z[VTLYZ» L] EECEYE SW I\PSK

[OLPY IYHUKZ HUK ILJVTL JHS\LK WHY[ULYZ HZ ~LSS HZ 4 Plant Manager Development Program

Increase the representation of women ) - )
Through the Plant Manager Development Program, O-I is able to identify the next generation of

leaders from plants across our global footprint and give them the tools they need to successfully
lead their plants and grow performance.

As a company, we provide a safe, inclusive, motivating and collaborative work environment that encourages in senior leadership roles (including the
employees to bring their best to work every day. We are committed to developing our employees in a culture top three levels within the organization)
VM YLZWLJ[ HUK PU[LNYP[® >L ILSPL]JL V\Y JVTWHU  PZ IL[[LY "OLU ~L compared to 28% in 2017. "VYSK "L ZLY]L
and we are proud that O-l was ranked third among the top 55 Ohio-based Fortune 1000 for diversity in

;OL NYV\WZ ZWLUK [OYLL ALLRZ V]LY H ZWHU VM [OYLL [V MV\Y T
corporate governance by the National Diversity Council.

skills in both a classroom setting and by touring plants around the world. This experience includes
two visits to O-I's largest glass container manufacturing facility in Monterrey, Mexico.

The plant tours and classroom work allow our future leaders to learn from a diverse collection of

Xperien nd f r th velopment of a long-term n rk where they’ll | har
Tatel NufiaEs Total Nurinber Total Number Total Number Total Number Total Number Total Number EXpelicncesandiosenlisiderelupmenyoiiiengits G ere theyllibeiableiioishare

of Employees of Male of Female of Full-time of Part-time of Salaried of Hourly/Waged Women in Leadership STEP Ahead Award best practices, collaborate and leverage their collective capabilities to resolve any issues that arise.
Employees Employees Employees Employees Employees Employees

Region

O-l is proud to report that two employees were
recognized in 2018 with the STEP (Science, Technology,

Corporate 494 ara 494 0 Engineering and Production) Ahead Award for Women
In Manufacturing. Angie Pitt, Global Business Leader, “The teams that have completed the Plant Manager Development
Europe 740 6107 Cust Relationship M t; and Ashleigh . : : 3
sz;mhj;n:g:‘;:;f’/iroi':nafrimjza';”an dss;fty Program are already creating a lasting impact on the entirety of
Nortn 111 (EHS), were among the 2018 honorees recognized O-1. With nearly 100 graduates from 23 countries, these new
merica a .
for their demonstrated excellence in leadership. In the leaders are collaborating across our footprint at an unprecedentec
arating 8404 0 SHZL[OYLL "LHYZ AJL 6 0 ~VTLU SLHKLYZ QRA JhY-&ed 'bringing some exciting new ideas to the table.”
the STEP Ahead Award.
pein JOHN WEBB, CHIEF HUMAN RESOURCE OFFI
Pacific 1916
Total 27097 22281 4816 26771 326 7339 19758
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O-ICOMMUNITIES

MAKE WHAT MATTERS

FOR OUR COMMUNITIES

6 0 YLIVNUPaLZ HUK JHS\LZ [OL PTWVY[HUJL VM NP]JPUN IHJR HUK PZ KLKPJH[LK [V THRPUN H

WVZP[P]L PTWHJ[ PU [OL JVTT\UP[PLZ ~OLYL “L SP]JL HUK "VYR HYV\UK [OL "VYSK

'OPZ JVTTP[TLUJ

YHKPH[LZ [OYV\NO [OL UVUWYVA[ VYNHUPaH[PVUZ AL Z\WWVY[ VU HJVTWHU" SL]LS HZ ~LSS HZ [OYV\NO

VIY PUKP]PK\HS LTWSV'LLZ AOV HJ[P]LS  Z\WWVY[ SVJHS UVUWYVA[Z IV[O AUHUJPHSS" HURPPEPIWRtEy Causes
JVS\U[LLYPZT >L HYL WYV\K [V THRL H KPHLYLUJL PU [OL SP]JLZ VM V[OLYZ

2017 O-1 CHARITIES FOUNDATIO

Total Contributions:

$2,145,932.23 7%

Environment

*Total grants and company-funded matching donations.
Does not include employee donations.

Total Grants: 21%

$985,903.00 Education

34%
Arts & Culture

Total Number of Organizations:

50t
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Grant Focus
Areas

France Recycling Fund Fights Cancer Supporting the United Way

6 0 *OHYP[PLZ -V\UKH[PVU ~"HZ AYQ@{ igfaisivd miknéy/tbr cancer research and patient 6 0»Z SHYNLZ[ NSVIHS JVTT\UP[" LUNH
Today, it supports charities that focus on education, support through glass recycling in France. For every  through United Way, and we encourage partnerships

arts and culture, sustainability and basic needs. tonne of glass collected annually, O-l, donates funds  at all of our facilities in the Americas. Our operations
In 2017, O-I Charities Foundation gave nearly to La Ligue Contre le Cancer (The League Against within several other countries, including Australia,
TPSSPVU [V TVYL [OHU UVUWVYNHASZLFU BYUY[OAL\ZY L\VY[Z YHP ZL Rerf, Colombid\Axgentina, Brazil and Mexico are
Ohio. The Foundation also matched another 3H 3PN\L *VU[YL SH *HUJLY A]L WoldtedifigTrv¥ihg E@ripaigns and helping start
$1 million in gifts from our employees to almost the previous year, which was a direct result of the local United Way organizations. In the United States,

200 organizations in the United States. increase in local glass recycling. 6 0 HUK V\Y LTWSV'LLZ KVUHJ[LK

2017-2018 campaign.

Volunteerism Helping Earthquake Victims in Mexico Toledo Zoo and Aquarium

O-1 employees are committed to volunteerism. Atour 6 0 QVPULK JVTTA\UP[® L\VY[Z [V Z\Rrbwrttirdad@Esies O/lMas been a supporter
global headquarters, employees spent 4,368 hours an earthquake that ravaged parts of Mexico in 2017. of the Toledo Zoo and Aquarium. We are currently

volunteering in 2017, taking advantage of the 16 In each of our business units in the country, food the title sponsor of the newly renovated aquarium,

hours of paid volunteer time O-I provides each year.  and hygiene items were collected and distributed to JVTTP[[PUN ZPNUPAJHU[ M\UKPUN YL:
victims through the Red Cross of Mexico. Additionally, NHSSVU YLLM L_OPIP[ ~"OPJO Z\\
O-1 employees from Guadalajara, Querétaro and commitment to the UN Sustainable Development

Monterrey donated money to Habitat for Humanity Goal, Life Below Water.
[V OLSW YLI\PSK OVTLZ H\LJ[LK I [OL LHY[OX\HRL
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