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FOREWORD

It is my great pleasure to introduce the third edition
of the O-| Design Book. This exceptional collection
showcases how glass builds brands and transforms
everyday moments into extraordinary ones. Each
bottle and jar featured here brings brands to life by
engaging the five senses in the most captivating way.

At O-l, we believe that packaging is far more than just
a container; it is a vital part of the brand experience.
Our teams of designers and engineers possess a
unique expertise we call Creative Reality, which blends
creativity with practical innovation.

What is Creative Reality? It is our passion for turning
your vision into reality. We delve into market and
consumer insights to craft designs that truly resonate with consumers. Our
approach incorporates every aspect of glass design — from color and shape to
embossing — to elevate your brand. Understanding the intricate details of glass
manufacturing allows us to ensure that these designs can be realized just as you
envisioned.

By collaborating and leveraging O-I's expertise in glass design and engineering,
we can create packaging that not only serves its function but also becomes a core
asset of your brand, capturing its very essence and creating significant value.

| am grateful to each of the brand owners and design agencies who have chosen to
collaborate with O-I to harness the power of glass packaging to stand out on the
shelf and tell their story. | also want to acknowledge the skills of O-I's designers,
container engineers, glass makers, and storytellers behind these pages.

| hope this book inspires you with the boundless possibilities that glass offers for
your brand.

=t

ARNAUD AUJOUANNET
Senior Vice President & Chief Sales and Marketing Officer
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UNLEASHING THE POWER
OF PACKAGING:

Transforming Brand Vision into
Creative Reality & In-Market Success

Picture this: a consumer is staring at the
shelf, looking to purchase a sparkling water,
premium spirit, or cooking sauce. Among
the options, there is a glass bottle that is so
unique, so different, and so eye-catching, it
immediately grabs the shopper’s attention.

Among packaging materials, glass stands
out for brands aiming to create impactful
consumer experiences. Its transparency,
tactile qualities, and aesthetic appeal allow
brands to authentically communicate values
and emotions.

“When we talk about
the role of packaging
design, we know that
packaging is the face
of the product. It not
only needs to secure
shoppers’ attention
from the shelf. We tend
to drink with our eyes,
so packaging needs to
really communicate the
story of the company
and the product.

Diana Goff,
Foresights Manager at O-l Glass

A product packaged in O-l glass is a creative
vision turned reality. The package embodies
the brand essence. It is easier for consumers
to see on the shelf, holds a consumer’s
attention for longer, helps convey positive
feelings, and allows the brand to have long-
term appeal and recognition.

We are more than just a glass manufacturer —
we are a strategic partner to brands seeking
to create joint value across the world. O-I
helps brands tell their stories to build long-
lasting connections with consumers.

O-I delivers a cohesive customer experience
with our one-stop shop approach. Our in-
house design team uses consumer insights,
market and category expertise, and creative
thinking to embody brands and drive impact
with glass packaging.

Whether customers leverage O-I's one-stop-
shop and total package solution approach

or are already working with a design agency,
O-I's designers deliver show-stopping, one-of-
a-kind packaging grounded in Creative Reality.

What is Creative Reality? It means O-I's
expert designers and container engineers
can bring your creative vision to life because
we understand the glass manufacturing
process and technical nuances. Our goal

is to ensure that your design concept is
manufacturable, beautiful, and impactful.

The designs shown in this book are just
some of the beautiful examples O-I has
helped bring to market. Want to learn more?
Contact us today to see how we can bring
your impactful packaging vision to life.

To learn more or connect on a project
opportunity or Glass Packaging Design

services from O-I, scan the QR code or visit i
www.o-i.com/innovation/glass-bottle-design/  [m]ktEz2eH)
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SUSTAINABLE, INNOVATIVE
GLASS PACKAGING

At O-l, we are dedicated to advancing
sustainability through our glass
packaging solutions. Our designs reflect
our commitment to environmental
responsibility, ensuring that each piece of
glass packaging meets your design and
functionality objectives and helps protect
our future. And for brands using glass
packaging, they can attract consumers
who value sustainability.

Glass packaging is the epitome of
sustainability, as it's 100% and infinitely
recyclable while upholding the quality and
integrity of the product it holds. And we
are continually innovating to further reduce
its impact and maintain glass packaging

as the premier choice for environmentally
conscious consumers.

Glass packaging is already the sustainable
packaging choice — and we're taking it even
further. Throughout the book, you'll see
several examples of refillable glass bottles
(RGBs) and lighter-weight glass bottles.
Brands can have it all: Innovative, impactful
designs and packaging that helps you reach
your sustainability goals.

By highlighting refillable glass packaging in
this book, we want to show that what might
be considered old-fashioned packaging

is, in fact, quite modern. You can have it

all: great design and the most sustainable
packaging on earth.

LA
=T

GLASS

Refillable glass bottles (RGBs)

take the world’s most sustainable
package a step further. They can

be refilled, on average, 25 times
before being retired from circulation
or recycled. In as few as five turns,
RGBs offer the lowest environmental
impact of any other packaging.
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COGNAC
COURVOISIER

CUSTOMER
COURVOISIER

COUNTRY
FRANCE

Premium simplicity, this bottle
marries a proud and stout body
to a towering neck with an
intentionally sculpted shoulder.
The resultant form promises the
utmost quality, reflected in a
badge of honor proudly displayed
on the shoulder and the brand's
name eternally marked in glass
near the base.
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SOIREE

CUSTOMER
GRAPHIC BRANDS LTD

COUNTRY
UNITED KINGDOM




Black and gold,

a timeless reflection
of premium
sophistication. This
luxury look is achieved
through multi-step
decoration, beginning
with O-I : Expressions
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ROSALUNA

CUSTOMER Organic and flowing, inspired by mother Earth and its
MEZCAL ROSALUNA natural wonder, this bottle gently curves from shoulder
COUNTRY to heel. It creates a'c?omforting and fapproa'chable visage,
MEXICO anchored in the resilience of nature itself with a strong

finish featuring the debossed brand name.
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SOTOL
NOCHELUNA

CUSTOMER
CASA LUMBRE

COUNTRY
MEXICO

A love letter to heritage

thick glass finish and
high push up that
immediately transports
it back in time. This
rustic premium effect
is augmented by the
heavy use of textual
glass embossment,
uncovering the details
of the mystical Sotol of
Chihuahuan legend.

; Mexican bottle design,
H U c H E L ij NA this design features a

ﬂww SOTOL
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MOZART

CUSTOMER
MOZART DISTILLERIE GMBH

COUNTRY
AUSTRIA

} MHMJI i
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Tantalizing details promise an indulgent treat.

This voluptuous form is encased in metallic foils,
replicating the experience of unwrapping a
decadent dessert. The spherical bottle sits atop a
pedestal base, amplifying the promise of a premium
experience.
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Pride incarnate, this
bottle exudes confidence,
unapologetic in its stance
and presentation. It boldly
redefines possibilities in
decoration, stretching
ACL capabilities to
feature 11 celebratory
colors of 360° decoration.
The unique application

of these colors transform
the offering into a lively,
category-redefining
package.

RON PINK

CUSTOMER
FABRICA LICORES DE ANTIOQUIA

COUNTRY
COLOMBIA

IN - KW -~ TORONIR /
a3 ALCAOE A
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As prestigious and pristine as a preening
bird of prey, this vodka bottle features an
embossed visualization of the enigmatic
eagle. This icon proudly nests at
the base of this confident and

proud trophy shape. This clean
and contemporary alliance
of shape and decoration

presents an undeniable
complete package.
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DEFRENTE
TEQUILA

CUSTOMER
DEFRENTE TEQUILA

COUNTRY
MEXICO

Naturally smooth and set apart,
this bottle design stands on

its simplicity in both profile
and labeling. A rounded, stout
shoulder gives way from a
narrow neck to a broad body,
terminating in a slight foot that
secures the pillar-esque profile.
The brand promise is raised

in glass, with the trademark
proudly stamped into the
bottom of the container.



;ilem Blanco

100X Puro de Agave

EFRENTE

Atotonilea, Jdalisco,
México

0'3519.7"N 102"29'0.7"W

Hoble
y Limpio
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VACCARI

CUSTOMER
REFRESCO EUROPE

COUNTRY
THE NETHERLANDS

Traditional Italian shapes form
the foundation of this artisinal
design. A triangular profile is
enhanced through resplendent
faceting along the shoulder
and heel of the bottle, creating
beautiful refractions up and
down the design.







Unquestionably strong
with a stout stance, this
design is the definition of
bold sophistication. The
bulbous neck and coat of
arms embossment buttress
the brand's heritage
quality. A powerful base
completes this valiant
bottle, cementing the
brand's prestige through
the debossed logo in
the heel. The addition
of ACL decoration
further elevates the
design, offering a
vivid, durable label
that reinforces
rand identity
enhances the
's overall
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NATU NOBILIS

CUSTOMER
PERNOD RICARD

COUNTRY
BRAZIL

presentation. The
bottle terminates
in a bulbous neck,
tying the product
unquestionably
to the whisky
category.
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TISCAZ

CUSTOMER
TERROIR DISTILLERS

COUNTRY
FRANCE

Traditional artwork and glass
embossment squarely tie this design
to Mexican heritage. The rectangular
bottle frames its decorative
elements, each side portraying a
canvas of Mexican artwork. The
strong shoulder leads into a bulbous
neck, confirming the resilience and
long-standing character of Mexico.

ﬁém

JALISCD . MEXICD . JALISCO . MEXICO

TEQUILA

FRESCURA
¥ SUAVIDAD

HECHO EN MEXICO
B IMPO A
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Embracing tradition and the complex character of tequila, this hexagonal design stands out with its
soft structural transition. The architectural framework is disrupted by the curved front-facing surface,
confidently stating the brand's origin and heritage in glass embossment. The wide body sculpts up
to a thick beaded finish and mirrored closure, reflecting the bottle's dedication to quality and cultural

authenticity.
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STOLI

CUSTOMER
STOLI

COUNTRY
LATVIA

Creativity and forward
looking originality are
the focus of this iconic
design. Each bottle
features embossed
coordinates of the 10
most progressive cities
in the world, capturing
in glass the spirit of
innovation and ceaseless
advancement.
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TEQUILA
TADDEL

CUSTOMER
CASA LOY

COUNTRY
MEXICO

'\ ¥
N 1

Balancing tradition and innovation, this glass bottle
defiantly stands opposed to standard design. Two purely
cylindrical shapes are offset by strong, proud horizontal
bands that frame the body and support the neck. The
repeated embossment of Taddel affirms the brand's
history while exploring contemporary cues through the
bottle shape.
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TADDH 193 TADDEL193? TADDEL 1931
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Standing tall
with dignity, this
exquisite bottle

relies on crystal

clear flint glass to
showcase the natural
beauty of the liquid
inside. The tapered
body springs out

of a robust push

up, mirrored in the
confident shoulder.
The finishing touch -
floral embossments -
decorate the shoulder,
tying the product to
its traditional roots.

T
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BIALY
BOCIAN

CUSTOMER
STOCK POLSKA

COUNTRY
POLAND

DISTILLEM AND BOTTLED I[N POLAND

- BOCIAN

PREMIUM QUALITY
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Understated elegance is at the heart of this vodka bottle. A fluid transition from the slender neck to
the solid body imitates quality cues found in wine. The clear flint glass showcases the purity of the
vodka while a stamped stork carries the brand icon in glass.
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A classic design that
utilizes heavy embossment
to emphasize its quality,
this bottle features a
beautiful rendering in
glass of the distillation
process. The trophy
shaped profile is

rooted in history with

its repeating diagonal
pattern, reinforced with
multiple instances of glass
branding in the foot and
shoulder.

ZOLADKOWA
GORZKA

CUSTOMER
STOCK POLSKA

COUNTRY
POLAND
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TIERRA
SAGRADA

CUSTOMER
ADICTIVO TEQUILERA

COUNTRY
MEXICO

Sweeping curvature captured
passionate movement in this
sculptural tequila bottle. Inspired
by the heart of the agave plant,
this design was created to mimic
perfume trends and attract a new
feminine audience to tequila. The
craftsman's signature is captured
in glass, with the brand name
overlaid with hand-painted gold
painted for a personal touch.
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JUNIPERO

CUSTOMER
HOTALING & CO.

COUNTRY
USA

A proud stance featuring
bespoke details,

this design displays
handmade characteristics
true to its brand. Th
entire bottle displa

a vertical motion t
sweeps up from the ba
A gradient smoky coat
furthers the rising eff;
with unfiltered in-
embossment anch
the design. The vi
completed with the
name stamped i
finish, ensuring in
with the brand at e

WED ROSEy,
‘?\0 fORWARD By
THE ORIGINAL
AMERICAN CRAFT GIN
005 PRODE 48.2% LG V0L 756N
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An unassuming shape plays
to traditional blended
whisky cues, featuring a
simple squared silhouette
with ample branding
Shoulder emb

ROYAL
LABEL
WHISKY

CUSTOMER
FANTE

COUNTRY
BRAZIL

TRABICIOEELMENTT
ERVELECLIGG

BTvill ROYAL LABEL RLENDED WHISKY

IL | Fante | INDOSTRIA BRASILERA
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MIIEEYA-N O CAMPARI

CUSTOMER
DAVIDE CAMPARI

COUNTRY
ITALY

Elegance reigns supreme

in this premium design.
Inspired by Davide Campari's
connection to the Duomo
Cathedral in Milan, a pure
round shoulder gives way to
It I a clean body that showcases
! a mesmerizing series of

' | vertical debossments. The
visual effect of these bands

I rising and falling around the
bottle creates a visual tempo
that stretches the bottle to
never-before-seen heights.
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ITALIAN
ICE

CUSTOMER
FX. MATT

COUNTRY
USA

Rt

ITALIAN
ICE

CHERRY VODKA CHILL

VODA WITH HATURAL FLAVORS
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An innovative consumption
experience awaits with

this O-l Drinktainer™.

The wide mouth opening
supplies best-in-packaging
aroma during product
consumption, elevating the
taste of this nostalgic RTD.
The clean profile allows
the brand to speak loudly,
framed by the beautiful
product color on full display
in flint glass.
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Streamlined and

shNTIAG contemporary, this design
QUEIROLO succeeds in creating an
J . - elegant and simplified

design that radiates
refined taste. The clear
glass refracts beautifully
against the product

fill color, mirroring a
sweeping heel with

a similarly extended
shoulder.

CHILCANO SQ

CUSTOMER
SANTIAGO QUEIROLO

COUNTRY
PERU
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APEROL
SPRITZ

CUSTOMER
DAVIDE CAMPARI

COUNTRY
ITALY

This stunning RTD is
ready to spark joyful
connections with its
celebratory trophy
shape. The label rests
in a deep-in-glass
goblet silhouette,
promising an authentic
aperitif experience
with friends at home.
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HOBE 1

CUSTOMER
LIVIKO

COUNTRY
ESTONIA

A pure and unblemished form
promises a clean, unadulterated
vodka. The tight curvature at
the neck filters into a generous
shoulder, presenting the bottle
as a contemporary
extrapolation of
trustworthiness.
The design

is further
embellished by

a substantial
push-up that
elevates the
premium

stance.

SILVER FILTERED
PURE VODKA

Diedicatedy & owby Nowed through parifying dher



A proud, energetic shoulder
defines this vibrant tequila.
The sweeping concave neck
demonstrates the creative
nature of the liquid within, with
a tapered body that promises
to be the perfect partner for
any occasion. The thick glass
base elevates the product to a
premium placement fitting of its
contemporary design.

s Y
B L |
{ B )
~ i

TEQUILA
BLANCO

T00% AGAVE AZUL

HANDCRAFTED IN
JALISCO MEXICO

A0% ALCVOL (BO PROOF) 750ML
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SOUTHBOUND
TEQUILA

CUSTOMER
SOUTHBOUND TEQUILA

COUNTRY
USA
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DRAGON
PREMIUM
DARK BEER

CUSTOMER
VATTANAC BREWERY

COUNTRY
CAMBODIA

TTEWED RIS | 1
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Bold in stature and
stance, this bottle proudly
announces its quality
and heritage through
glass embossment.

The deep amber of the
glass blends seamlessly
with the premium label,
complemented by raised
glass decoration on the
back that pays homage
to the quality ingredients
that make Dragon malty
and complex.
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EDELWEISS

CUSTOMER
SNOW BEER

COUNTRY
CHINA

This bottle is as tall and proud as the

mountains depicted on its Alpine

label. The straight neck creates an
unquestionable stance of strength,
while the brilliant amber glass perfectly
complements the blue label with

golden accents of quality.
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NINKASI

CUSTOM
BRASSERI

, clean and
with extra

body blends into
rounded heel.
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HEINEKEN

CUSTOMER
HEINEKEN (330ML)

COUNTRY
ECUADOR

An unmistakable
package for an
unmistakable brand,
the green glass of
Heineken boldly
announces the brand'’s
heritage. This new
presentation of the
classic supports its
embossed details
with the first-ever
ACL decoration on

a Heineken bottle.
The novel decoration
creates an even
cleaner presentation
of the iconic red star
logo and label.

A B-‘“
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BUDWEISER S8

CUSTOMER J‘
AB-INBEV

J
COUNTRY
COLOMBIA GLAS®

With "Since 1876" proudly embossed on its shoulder, this bottle of
Budweiser features a strong and unapologetic finish bead, enhanced to
flourish in the rigors of the returnable, refillable market of Colombia..
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CUSTOMER
TEPACHERIA SAZON

COUNTRY
MEXICO

The organic neck of

this bottle flows into a
rounded shoulder, giving
an approachable stance
with a celebratory finish.
The neck bulb features
exquisite embossment
detailing the brand mark,
with the brand name
mirrored on the bottom
of the bottle as a sign of
uality.

BEBIDA
FERMEMNTAD

PINA

YCANELA

-
e
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LOMZA
JASNE PELNE

CUSTOMER
VAN PUR

COUNTRY
POLAND

This classic profile emulates

a flowing waterfall, with a
smooth shoulder that hearkens
back to heritage brewing
processes. This reflection on
tradition creates a mark of
quality that timelessly stretches
across generations.
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HEROUT

CUSTOMER
MAISON HEROUT

The organic sweep of

this shoulder leads the
eye directly into the
uninterrupted label space.
The bottle is a study in
minimalism, topped off
with a celebratory cork
and cage closure.

COUNTRY
FRANCE

IORE BIOLOGIQUE |

Nl ='|-F:I_|';m._._
EN FOT DE VIN &

#20 | ALC.5,5%VOL.| Bout
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* SAPPHIRE

| {’é

14 | GoLpEn
SAPPHIRE <o

COUNTRY
VIETNAM

This bottle features an
elegant pedestal base with
a proud trophy shoulder.
The flint glass cleanly shows
off the product color and
complements the overcap
branding, creating a
distinctive jewel of a bottle.
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BODEBROWN

CUSTOMER
BODEBROWN

OUNTRY
BRAZIL

defiant beer
e stands out
a strong,
ented

e,
ologetically
nging
ory
s. It utilizes

j in-glass
ssments
asonate

e brash
metal notes
Maiden.
sulting
ous
tation is
eted in
glass.
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CORONA

CUSTOMER
AB-INBEV

COUNTRY
COLOMBIA

\LLA
—_—
GLAS®S

Preserving the
beach for future
generations, this
iconic Corona bottle
is a new returnable,
refillable offering in
Colombia. It invites
consumers to take
part in protecting
nature while relaxing
in the paradise of
Corona.
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LEVANTE OLIO
EXTRAVERGINE DI OLIVA

CUSTOMER
OLIO LEVANTE S.R.L.

COUNTRY
ITALY

Timeless architectural themes ground this bottle in quality and
heritage. The square footprint frames the label while providing
strong highlights with the chamfered edges. Up on the shoulder,
the brand is prominently featured in glass embossment, with a
flowing glass collar representing the smooth quality of the oil
within.




ASSER]A
cAN NIOOLA

OLIO EXTRA
VERGINI
DI OLIVA

100% ITALIANG

iLe

LEVANTE

FRANTOIANI DAL 1701

OLIO EXTRA
VERGINE DI OLIVA
BIOLOGICO

100% ITALIAND
ESTRATTO A FREDDO

~Lexflo

OLIO EXTRA
VERGINE DI OLIVA

DOPF TERRA DI BARI
CASTEL DEL MONTE
MOMINLDONE

BE UNE b DRILIME FROFTFLL

1LE 34 fl oz
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BASSO-BIO

CUSTOMER
BASSO FEDELE E FIGLI S.R.L.

COUNTRY
ITALY

A tall bottle featuring a
stout shoulder brings a
contemporary aesthetic to
this timeless category. The
newness of the shape brings
attention to the bottle, with
the brand name emblazoned
across the angled shoulder.
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Rlo MARE Sophisticated elegance in a jar, the heel of this
design lifts off the table. Every curve is purposeful,
with the heel transitioning softly into the body, and
a strong bead directly that mirrors the geometry of
the closure. The overall presentation is clean and

COUNTRY cosmopolitan, intentional in every aspect.
ECUADOR

CUSTOMER
CONSERVAS ISABEL

Filetti di Tonno
LAVORATI A MANO )

al Naturale

i TR
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OYSTER
SAUCE

CUSTOMER
LKK

COUNTRY
CHINA

a tall and elegant profile.

It creates a clean aesthetic
with multiple labeling
opportunities for maximum
brand impact.

Fine details distinguish this : s
bottle. The elongated form m%
stretches to the sky, offering \E
—= }

I\
215K 8
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A uniquely
organic faceting
creates twisting
highlights and
shadows along
the profile of
this bottle. The
flowing feature
embodies a
fluidity perfect
for the oil
contained
within.
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Proteina

| por envase de Mig

Cont. nete:

900,

This jar has an honest and
approachable stance, with

a slight taper that lifts the
eye up its profile. The novel
presentation of this yogurt
product in differentiated
packaging is the first familiar

presentation in glass packaging.

DANLAC

CUSTOMER
P&D ANDINA ALIMENTOS

COUNTRY
PERU



RIANS

CUSTOMER
LA LAITERIE RIANS

COUNTRY
FRANCE

[ ——
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Clean and
sophisticated,
absolutely premium

in its minimal
presentation, this foil
sealed jar is the perfect
table-ready serving
dish. Indulgence is at
hand with this wide
proportioned jar.
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H E RD EZ The shoulder and heel of this elegant design mirror

a rounded, informal curvature that embraces

CUSTOMER homecooking. The welcoming shoulder features the
MOLE DONA MARIA brand's embossed logo as a stamp of trusted quality
COUNTRY passed down through generations.

MEXICO

|+ STAPA ABRE FACILL >r,.

ABRE FACILA 3TAPA ﬂﬂF&i .

PRESENTACION, sy,

PAQUE, msm Deria e
A @rm)

EXCESO -
AZUCARES —

C
NEP.J »235 g
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4.
NON-ALCOHOLIC
BEVERAGES
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Functionality and clear
messaging define this bottle.
It features both a textured

grip area and flanged finish

" bead for extra security
@

‘ while pouring. The texture
-e resembles a fruit's skin,
RETORNABLE promising a refreshing

beverage within. Clear
returnable messaging
on the broad conical
neck matches the
no-nonsense bodly.
Additionally, the
bottle includes
ACL decoration,
enhancing its visual
appeal and brand
differentiation.

AR AE e - e mnraa

CONT. NETC:

REFRESCO 1251
» RETCRNABLE
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VARSKA

CUSTOMER
VARSKA ORIGINAAL AS

COUNTRY
ESTONIA

r@::

/1



A clean and simple bottle shape gives way to refractive
vertical striations, elongating the perceived height

and grace of the design. The brand name is perfectly
framed by the glass elements, supported by a premium
label placement at the top of the body. The overall
presentation is one of refinement and simple luxury.
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LAOSHAN

CUSTOMER
LAOSHAN MINERAL WATER

COUNTRY
CHINA

Clean, green
class that
showcases the
clarity of water
is the hallmark

34|

of this family. =
The simple, mﬁ I- % ;'k E_
gradual neck = B , =
and shoulder Eﬁ—*%ﬂ* L: —:
manifest a = sty e 'Q:. =
calm and safe — #*%Efﬂ - ;
sl i ' = paMuvRAHAZ]
creating a 5 =l PIEFERS | =  ononoousmmee s
perfectly China Time-honored Brand 1 = L el
proportioned v
bottle. %ﬁﬁﬂlﬂki?kﬁﬁﬂ“ﬁ!

- QNGDA0 LADSHAN MINERAL WATER CO.LTD

G E:270ml
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TREE OF LOVE

CUSTOMER
MAISON CHRISTIAN DROUHIN

COUNTRY Frny D QLT €07
FRANCE —- -f

Soulful simplicity engages the senses in
this wholesome package. Soft, rounded
shaping creates a welcoming bottle
form, paired with the all white label
against the natural red of the product
for a fully innocent and healthy
composition.

chaf i-f.\! for children®

LOVE

e 100% -- 33CL, masmanee
PUR JUS PRODUIT
DE POMME DE FRANCE

DE NORMANDIE




PONDICHERY

CUSTOMER
DISTILLERIE DU GORVELLO

COUNTRY
FRANCE

ONDICHER,

TONI'C' WATER Citronnelle
] & Orange Amere

LOMIC MVLEY
“"mnnv"éﬁp

e
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Beautiful flint glass showcases
the pure tonic water of
Pondichery. The small format is
perfect for mixing in cocktails,
complemented by the colorful
labeling and simply sculpted
shoulder.

Citron vert .

& Sureau

i

<
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Tall and bursting with
character, this bottle
serves as the perfect
vessel for playful and

healthy juices. The
balanced profile of
the design creates a
sense of safety and
wholesomeness.

PULP

CUSTOMER
AJEPER

COUNTRY
PERU

|
A

| BLBFlWlE 48
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YANTANG
MILK

CUSTOMER
YANTANG

COUNTRY

/ 58 210m\ A -
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An elegant tribute to returnable glass milk bottles, the thick finish of this design inherently describes
quality and character. The sweeping neck that folds into the shoulder is as smooth as milk itself,
leading the eye to the incredibly detailed characters shown in glass embossment. The simplicity of
this design with no body label grants an incredibly premium interpretation of this classic dairy shape.



AGUA FRANCA

CUSTOMER Sophisticated notes resonate from this ultra-premium
ACQUA FRANCA water bottle. The glass embossment proclaims the
COUNTRY brangl promise of bein.g filtered through a supervolcano,
MEXICO creating a water as unique as the bottle itself. The

long, tapered neck allows the design to tower over the
competition, an obelisk of quality.
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TARCZYN

CUSTOMER
MASPEX

COUNTRY
POLAND

A refreshing and contemporary take on the juice
bottle, this design stands proudly with a tapered
neck that creates an ideal focal point for the
brand's logo in glass. The staunch neck hearkens to
medicinal inspiration, touting the health benefits of
the juice within.
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EXCELLENCE

CUSTOMER
EXCELLENCE

COUNTRY
POLAND

'” wis

i
Gmmﬁﬂﬂﬂ

e "{"M%Hw

5 |.I|=‘I.EI.IHII' DIETY

A
YROP O SMAKU
WISNIOWYM

wing lines
dessert
elongated
WS you in
btle pinch near
oromises rich
d unforgettable
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KOMBUCHAYVIGO

CUSTOMER
CRUZ GROUP

COUNTRY
POLAND

Natural and medicinal in form, this rich
amber kombucha bottle borrows from nature
itself. The gentle sweep of the heel grounds
the bottle to the Earth, reflecting the ancient
origins of kombucha, while the angled
shoulder promises medicinal benefits all in
one package.
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With a focus on

sustainability, this
design creates an iconic
visual identity for all the
brands that call it home.
The sculptural form of
the body and wrapping
neck feature allude to
the cyclical nature of
returnable, refillable
packaging, inviting
consumers to take part
and leave their own
mark on each bottle's
journey.
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H20H! T
=

CUSTOMER , -
POSTOBON & PEPSICO & lﬁi
COUNTRY ".} 55
COLOMBIA ){ :

e

A bottle that invites you to partake
in the cycle of life, the returnable
nature of this package is reflected
in the sweeping curvature towards
the top of the botte. The undulating |
waves wrap around the bottle, {
promising refreshment and '
reinvigoration as you take each day’s

challenges into your own hands and

add to each bottle's unique voyage

through the refillable system.

\LLA
L
GLASS
* GONT KETO
il 251
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POMME

------------

COEUR
DE POM

CUSTOMER
LES JARDINS DE L'ORBRIE

COUNTRY
FRANCE

This traditional shape plays
with a high contrast chiaroscuro
technique, balancing flint glass
with a rich liquid fill and stark
black and pink labels.

A contemporary twist on a
familiar form, this design stands
out in a sea of predictable
packaging.



DESIGN BOOK NON-ALCOHOLIC BEVERAGES @ [

BIO AMAYU
SHOTS

CUSTOMER
AJEPER

COUNTRY
S - PERU

e P
X #

T -~
’ ﬁﬂﬂﬂrul“":;u::l:i:: P ' =

]
\ »
e
* AMAYU

''''''

This shot packs a punch,
bold and undefeated in its
stout stance. It promises
strength and reliability in its
strong shoulder and broad
heel, complemented by a
heroic label color palate.






HARTWALLVICHY

CUSTOMER
HARTWALL

COUNTRY
FINLAND

Strong in stance and stout in stature, this
water bottle creates a high standard of
quality unquestionable in its refreshment.
The proud shoulders stand confidently on
the bold body, prominently featuring the
brand name in glass embossment.

DESIGN BOOK NON-ALCOHOLIC BEVERAGES @ [
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BLACK
TOWER

CUSTOMER
REH KENDERMANN

COUNTRY
GERMANY

Resplendent in luxurious glass
texturing, this design refracts

like a crystal ball in nightclubs.
Special edition packaging elevates
the offering to a VIP level of
exclusivity.
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ROZY

CUSTOMER
DOM BRIAL

COUNTRY
FRANCE

Playful and made for the sun, this clean bottle
features a domed push up to accentuate

the rose-colored liquid inside. The rounded
shoulders mirror a welcoming stance, inviting
rest and rejuvenation.

=3 L

'Q"h_'
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A soft and storied shoulder leads
into a timeless display of the
Earth and the Heavens. Cap-
tured in stunning detail through
O-| : Expressions, this artwork
stares up at the sky in wonder, as
the constellations reflect down
on the treasured vineyards of
Saint-Veran.

REVELIS
CUSTOMER
VIGNERONS DES TERRES SECRETES

COUNTRY
FRANCE

PECKE.LEZ
LEKKE?
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FRANCE

" CHAMPAGNE |

' CHARLES

faru:!éﬂd-;ﬂ.a}rm

BRUT RESERVE

COUNTRY

CHARLES
HEIDSIECK

CUSTOMER
PIPER-HEIDSIECK

Proud of its heritage
and unquestionable
quality, the green
glass of this design
accentuates the
organically flowing
shoulder curve with
a neck that stretches
to the sky. The
brand's namesake

is captured in the
bottom of the
bottle, anchoring the
Brut to its legacy.









FAVORI
MEDITERANEE

CUSTOMER
CHATEAU FAVORI

COUNTRY
FRANCE

DESIGN BOOK WINE @ _—

A clean and contemporary bottle design in flint elevates
and accentuates the Mediterranee within. The beautiful
color of the liquid within pops the label artwork that can
be seen from both front and back, creating a truly 360
degree brand interaction.
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EmMEZZD

NEGROAMARO
DEL SALENTO IGP

20210

VARVAGLIONE

BAL IR

VARVAGLIONE

CUSTOMER
VARVAGLIONE

COUNTRY
ITALY

Stunning in contrast,
this black bottle echoes
premium qualities

with its tapered body
and high, proud
shoulder. It boldly
boasts O-| : Expressions
printing and
embossment,

accenting the minimal
modern visuals to

birth an outstanding
presentation.









TAVERNELLO

CUSTOMER
CAVIRO

COUNTRY
ITALY

An honest and authentic form, the soft rounding
of the shoulder and heel work together to

create a harmonious composition. The simple
brand signature in glass around the shoulder
strengthens the promise of a quality, dependable
wine experience.




WINE

LA PETTEGOLA

CUSTOMER
BANFI

COUNTRY
ITALY

The traditional shape and color

of this wine bottle provides an
excellent foil to the light and elegant
O-l : Expressions decoration.

The bright pink scene visualizes

the circularity of conversation,
perfectly mirroring the endless
recyclability of glass.

LA PETTEGOLA

VERMEMTIMO
Fikxd

TJoscana
15T

LIRITED EDATION 2024 BY EMiL
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MONNALISA

CUSTOMER
LEONARDO DA VINCI WINES (CAVIRO GROUP)

COUNTRY
ITALY

This tall, dark bottle breaks
from category norms through
colorful implementation of

O-| : Expressions artwork. The
bold profile complements the
statement made by the dripping
contemporary portrayal of

the Mona Lisa, simulatenously
paying homage to tradition while
contemporarizing for a younger
audience.




CRAIN

DE GLACE
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GRAIN DE GLACE

CUSTOMER Sensuous sweeping curves define a bottle that
LES MAITRES VIGNERONS DE LA rockets upwards in a pinnacle of faultless grace and
PRESQUIILE DE SAINT-TROPEZ promised indulgence. The stalking jaguar leaps out

COUNTRY of the bottle, camouflaged by the rosé backdrop in
FRANCE flint glass.
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ALTANZA

YIREDD FROFIG CUSTOMER
ALTANZA

COUNTRY
SPAIN

ALTANZA

2017

Sophistication and
brand integrity define
this classic wine bottle.
The brand marks in
glass at shoulder and
heel assure a quality
experience steeped in
authenticity.

RIOJA

DENOMINACION DE DRIGEN CALIFICADS

100% BARRICA FRANCESA
EMBOTELLADD EN LA PROFINEAD
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EGRI BIKAVER
SUPERIOR

ALDAS

2021

STANDREA
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Premium and timeless,
this design exudes quality
from the dynamic taper to
the elegant, flowing shoulder.
The glass color subtly
complements the neck
and body labels, creating
a warm and earth
presentati



DONNAFUGATA

CUSTOMER
DONNAFUGATA

COUNTRY
ITALY

An approachable and familiar form, this wine
utilizes its glass color to accent the label
artwork. The welcoming shoulder curvature
recounts lighthearted conversations and
times of comfort.

DESIGN BOOK WINE

143







TOKA]

CUSTOMER
TOKAJ WINE REGION

COUNTRY
HUNGARY

DESIGN BOOK WINE @ _—

Organic curvature within this design

helps this regional varietal stand tall and
proud in its heritage. The elongated neck
distinguishes this bottle from common
forms, leading into glass embossment that
celebrates the noble tradition of Tokaj.







INSPIRATION

CUSTOMER
XAVIER VIGNON

COUNTRY
FRANCE

CREA
XAVIER »

.

Py —m—

The modern bottle
shape takes a
backseat to the
intricate embossment
work decorating

the shoulder of this
elaborate design.
Black glass creates
extroardinary contrast
between highlight
and shadow, as the
brand mark demands
attention and
consideration.
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A clean and traditional
bottle serves as the canvas
for artistic expressions by
renowned designer CeCi
Johnson. O-| : Expressions
captures the striking
watercolors in full-color,
digital relief as the

underwater scene dances
around the bottle.

VALDO
SPUMANTI

CUSTOMER
VALDO SPUMANTI

COUNTRY
ITALY

e
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LE MANZANE

CUSTOMER
LE MANZANE

COUNTRY
ITALY
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Celebratory and revelatory by design, this sparkling bottle displays an upward movement designed
to capture the moment. The generous shoulder holds an iconic representation of the brand's logo,
forever captured in glass embossment.
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LE MANZANE

CUSTOMER
LE MANZANE

COUNTRY
ITALY

EMANZANE

** PROSECCO
* SUPERIORE DOCG
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WHOLE
CLUSTER
2023

CUSTOMER
REVINO

b gy 11

COUNTRY
USA

\LLA
i
GLAS®

Sustainability
personified, the
shoulder of this

elegant design
features a single WILLAMETTE VALLEY

wisti |

twisting element, VINEYARDS
wrapping around the
bottle in an homage

to leaves and the

inherent circularity of /, i b
nature. The organic | ; {)ﬁ@% { #

profile is grounds by PINOT NOIR

refillable messaging i = -
glass that anchors th A

bottle to the eart
its core mi

LITTYWELLE .‘ﬂ]“]"ﬂ'-:- OEECOW
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LA RESISTANCE

CUSTOMER
UNION DES VIGNERONS
DES COTES DU RHONE

COUNTRY
FRANCE

This super-lightweight wine bottle
features a gradual shoulder that
echoes an earthy, sustainable
proposition. The combination
of bottle shape and cork
finish offers a carbon-neutral
footprint, the first of its kind
in wine bottle design. The
spherical push up in the base
references the shape of our
planet, constantly tying
the product back to its
sustainable practices.

MEDITERRANEE

miw pdopuarEigul FRETEGEE

FLOREA

CEPABE RESISTARE
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AB-INBEV, Budweiser, 68

AB-INBEV, Corona, 78

Acqua Franca, Agua Franca, 106
Adictivo Tequilera, Tierra Sagrada, 46
Ajeper, Bio Amayu shots, 117

Ajeper, Pulp, 103

Atlanza, Atlanza, 138

Bai Ha Long, Sapphire Golden, 75

Banfi, La Pettegola, 134

Bardinet, Knebep Vodka, 20

Basso Fedele e Figli S.R.L., Basso-Bio, 84
BodeBrown, BodeBrown, 76

Brasserie Ninkasi, Ninkasi Blonde, 65

Casa Loy, Tequila Taddel, 38

Casa Lumbre, Sotol Nocheluna, 16
Caviro, Tavernello, 132

Chateau Favori, Favori Méditéranée, 128
Coca-Cola, Del Valle Fresh, 96
Conservas Isabel, Rio Mare, 86
Courvoisier, Cognac Courvoisier, 10

Cruz Group, Kombucha Vigo, 111

Davide Campari, Aperol Spritz, 56
Davide Campari, Campari, 52

Defrente Tequila, Defrente Tequila, 24
Dictador Colombia, Dictador 12 aiios, 28
Distillerie du Gorvello, Ponichery, 102
Dom Brial, Rozy, 124

Donnafugata, Donnafugata, 143

Eger wine region, Aldas, 140

Excellence, Excellence, 110

Fabrica Licores de Antioquia, Ron Pink, 19
Fante, Royal Label Whisky, 50
FX. Matt, Italian Ice, 54

Graphic Brands Ltd, Soirée, 12

Hartwall, Hartwall Vichy, 118
Heineken (330ml), Heineken, 66
Hotaling & CO., Junipero, 48

Industria Licorera de Caldas, Aguardiente
Amairillo, 40

Inver House Distillers, Soirée, 12

La Cofradia, La Cofradia Tequila, 34
La Laiterie Rians, Rians, 91

Laoshan Mineral Water, Laoshan, 100
Le Manzane, Le Manzane, 150-153

Leonardo Da Vinci Wines (Caviro group),
Monnalisa, 135

Les Jardins de I'Orbrie , Coeur de Pom, 116

Les Maitres Vignerons de la Presqu'ile
de Saint-Tropez, Grain de Glace, 136

Liviko, Hobe, 58
LKK, Oyster sauce, 87



Maison Christian Drouhin, Tree of Love, 101
Maison Herout, Herout, 74

Maspex, Tarczyn, 108

Mezcal Rosaluna, Rosaluna, 14

Mole Dona Maria, Herdez, 92

Mozart Distillerie GmbH, Mozart, 18

Olio Levante S.R.L., Levante Olio
extra vergine di oliva, 82

P&D Andina Alimentos, Danlac, 90
Pernod Ricard, Natu Nobilis, 30
Piper-Heidsieck, Charles Heidsieck, 126
Postobén, Postobén, 112

Postobdn & PepsiCo, H20H!, 114

Refresco Europe, Vaccari, 26

Reh Kendermann, Black Tower, 122
Revino, Whole Cluster 2023, 154
Ron San Miguel, San Miguel, 22
Ronc Marin, Ribolla Gialla, 142

Santiago Queirolo, Chilcano SQ, 55

Snow Beer, Edelweiss, 64

Southbound Tequila, Southbound Tequila, 59

Stock Polska, Bialy Bocian, 42
Stock Polska, Zoladkowa Gorzka, 44
Stoli, Stoli, 36

Tepacheria Sazén, Sazén Tepache, 70
Terroir Distillers, Tiscaz, 32

Tokaj wine region, Tokaj, 144

Unilever, Knorr, 89

Union des Vignerons des Cotes du Rhone,
La Resistance, 155

Valdo Spumanti, Valdo Spumanti, 148
Van Pur, Lomza Jasne Pelne, 72
Varska Originaal As, Varska, 98
Varvaglione, Varvaglione, 130
Vattanac Brewery, Dragon, 62

Vignerons Des Terres Secretes, Révélis, 125

Xavier Vignon, Inspiration, 146

Yantang, Yantang Milk, 104
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